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Chapter
THE BUSINESS MAN AS A THINKER

The business man who spends large or amall sums
of money for publicity is, as a general rule, con-
vinced that his publicity brings him trade. If he
were not 30 convinced, he would cease to advertise;
or if he continued to advertise in spite of a convic-
tion that he was throwing his money away, it would
only be because he was afraid to quit — like the
little boy who runs on thin ice.

I can heartily sympathize with the advertising
business man in every one of his doubts and per-
plexities, for the simple reason that I am an adver-
tising business man myself; and for many years
have been perplexed by the selfsame situations,
and the seifsame doubts, that perplex my fellow
business men in all matters pertaining to publicity.

A few years ago I decided to take up the serious
study of publicity with a view to finding out, if
possible, the bed-rock facts at the bottom of the
advertising game. Naturally I turned to the work
that had been done by others before me, and I was
sorry to discover that almost all this work was from
the hands of men who were lacking in one of the
two qualifications essential to a successful investiga-



