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PREFACE

OR years there has been a steady

demand for a well-written authoritative

book on mail-order, published at a
low price.

There are five or six good books on this
important subject, but they are expensive.
This book is, I believe, the first one to be
published at the low price of five shillings.

In selecting the author of this book, I
had three qualifications in mind :—

I.—He must be a man of the highest
standing in the industry of mail-order.

2.—He must have been connected with
some of the largest mail-order firms, so that
he will write from practical experience and
not as a theorist.

3.—He must be able to write in an inter-
esting and effective way. He must not be
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dull, as so many business men are when they
become authors.

As you can see, the author of this book—
Mr. Max Rittenberg—has all these qualifica-
tions.

He i1s an Associate of the Institute of
Incorporated Practitioners in Advertising, a
Member of Council of the Advertising Associa-
tion, and Vice-Chairman of the British Direct
Mail Advertising Association.

He was formerly Director in charge of
Advertising with Martin's Ltd., of Piccadilly,
which has, by mail-order alone, secured
100,000 customers. This is the most notable
success that has ever been achieved by any
British company. He now handles the public
advertising of Rothman's Ltd. (Cigarettes by
Mail-Order), and of other successful mail-
order firms.

Also, as you can see by glancing through
these pages, he knows how to write in a clear,
vivid and interesting way. This book is a
pleasure to read, as well as a gold-mine of
practical information.

Here you will find the whole art of selling
goods by mail, all set forth in a single book.
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It is, in fact, a f10 10s. Course of Study,
offered to business men for a couple of
half-crowns.

It is an indispensable book for all business
men who want to sell more goods at a lower
cost—who want to reach out for a national
trade, without the expense of commercial
travellers.

No book on this subject, at any price,
has more practical information than you will
find here. The tenth chapter alone is worth
the price of the book.

HERBERT N. CASSON.
Tue DELr,
CHURCH RoAD,
UrrEr NorRWOOD,
Lonpon, S.E.1g.
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