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AUTHOR'S NOTE

I HAVE to express indebtedness to Professor A. J.
Herbertson and to Mrs. Herbertsonm for wuch help,
snggestion, and the loan of maps. The regions of the
world, which have been recently worked out by Profeszor
Herbertson, are quoted in their entirety in the first
chapter, as it i3 desirable to establish the connexion
between them and the political divisions dealt with in
the closing chapters; but no attempt has been made
here to give more than an outline of the physical con-
ditions on which they are based. It is a commonplace,
but no lesz a duty, to acknowledge the great utility of
My, G. G. Chizsholm’s Handbook of Commercial (eo-
graphy. To Professor H, N. Dickson T owe much, and
am particularly grateful for two most suggestive chap-
ters in his Climate and Weather (Home University
Library : Williams and Norgate) The Statesman's
Year-book supplies statistics for all countries ; official
Statistical Abstracts are published for the United
Kingdom, the British Empire, and Foreign Countries,
and the Annual Statement of the Trade of the United
Kingdom leads further into detail. The Eneyclopaedia
Britanniea (11th edition) provides notices on products,
industries, and commerce under the headings of the
various countries, divizions, and towns, and also in
articles on the chief commmodities and industries indi-
cates their geographical distribution. The Britannica
Year-book (1913) gives later particulars. It is unneces-
sary here to refer to special works consulted.



G AUTHOIt'S NOTE

As to the table in the Appendix giving statistics for
various countries, where the import and export fgures
are stated to be ‘ generally * based on an average of five
vears, it should be explained that in a very fow cases,
from oune cause or another, either figures for that term
were not obtainable or the average appeared to be so
far from representing existing conditions as to be valne-
less. It appeared unnecessary to specify these cases, as
it is hoped that the figures as they stand afford a proper
basis for comparison.



CHAPTER I
GENERAL CONSIDERATIONS

lufluenee of Climate and Relief on Commerce and Tndustey.
Matural Regions,

Tug foundation of a knowledge of commercial
zeggraphy i3 a knowledge of the different Natuoral
ltesions of the World and their produets. 1t is neces-
sary to know where different produets are found, and
why they are found there. Most produets of plant
st animal origin depend on the climate of a region.
The contrast between the rich vegetation of the hot
wet equatorial forest and the barveness of the hot dry
desert of the Sahara, or of the icy desert of the polar
regions is obvious,  On elimate depend the distribution
of natural vegetation and (in part) of animals in the
natural state, and also the ability of man to enltivate
cerfain plants or domesticate certain animals in certain
regiong. In connexion with climate there have to be
considered physical features. The study of land-forms
bears not only upon the questions of distribution above
wentioned, but especially upon the means of transport.
Climate and weather affect also transport, especially by
sea.  The divection, variability, and strength of the winds
tletermine certain routes, especially of sailing ships.
sven on lamd if the climate iz too dry it may be diffienlt
for man te supply himself, his beast of burden or his
railway locomotive, with water. The distribution of
mineral products does not depend on climate, but man’s
ability to work a mineral deposit profitably iz often
dependent on it. For instance, we shall see how difficult



8 COMMERCIAL GEOGRAPHY

mining is in Aretic regions or in the West Australian
desert.

Climate obviously affects the distribution of mau over
the Earth. 1t also affectz his capacity for commerce.
For example, one densely inhabited area will be found
to contain a population which is devoted to manu-
facture, not only for home use but for export on a large
scale, and imports its chief food-supplies from great
distances, Another closely populated region will be
found to be practically sel-supporting, and to engage in
little external trade. For all these reasons a knowledge
of natural regions is important, and it has advaneed
very far beyond the stage at which, only a century and
a half ago, it was possible for a French eolony in tropical
Guiana to fail owing to the want of the simplest neces-
sities of life in a hot country, whereas one of its shops is
said to have exhibited pairs of skates for sale. But in
later times not a few commercial ventures have tailed
through neglect of the climatic factor.

Climatic Influences on Industry and Commerce.
A temperate climate is better suited to manufacturing
and commercial activity than a tropical climate. For
cxample, the native of one of the tropical forest regions
is more easily provided by Nature with the simple neces-
sities of life than the native of a temperate region. He
can without much effort keep himself warm and fed.
Building materials for such shelter as he needs are
ready to his hand. He has therefore little or no instinet
towards artificial comforts or lnxuries, the production
of which (or earning the means to purchase them) wonld
involve heavy labour, whereas the tropical climate tends
to make him lazy. It was in warm or hot lands that old
svstems of slavery developed, and we still hear of natives
of hot lands being forced by ill-treatment to work.



