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This Berirs is Bedirated

. to Mrs. Henry Ollesheimer, Aiss
Virginia Potter, Miss Anne Mor-
gan, and other organizers of the
Depariment Store Education As-
sociation, who desiring to give
greater opportunity for advance-
ment to commercial employees and
believing that all business efficiency
must rest upon a solid foundation
of training and education gave
years of enthusiastic service to the
testing of this belief.






EDITOR'S PREFACE

This series of department store manuals has been pre-
pared for the purpose of imparting definite and authen-
tic information to that growing army of salespeople who
are not satisfied to be mere counter servers—to those
who realize that their vocation is one of dignity and
opportunity, and that to give satisfactory service to the
customer they must possess a thorough knowledge of the
goods they sell, and how best to sell them.

These manuals were planned and prepared as the result
of many months of teaching department store salespeople
in a number of large stores in New York and other
cities, Later a series of courses for teachers of depart-
ment store salesmanship was introduced into the curricu-
lum of the School of Pedagogy of New York University.
This gave additional opportunity for the study of store
conditions and needs from the point of view of the
teacher. Thus the material in these books has been tried
out with the salespeople in the store and also with those
who have proven themselves to be successful teachers.

In several store departments the subjects of color and
design are so important that a brief statement of princi-
ples seems necessary. To avoid any confusion arising
from varied statements the editor has put the material
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Gt EDITOR'S PREFACE
into a standardized form approved by the authars, insert-
ing it before the author's application to the merchandise
treated.

We wish to express our grateful appreciation to the

manufacturers and experts who have given us such valu-
able counsel and cordial co-operation.

BeuLan Errretd KENNARD



